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(Research Methodology in Business)
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Philosophy and concepts of business research; literature reviews; research problems;
research design and methods; research tools; sampling methods; sources of data and data
collection methods; use of computer programs and digital technology for data processing and
analysis; data analysis and interpretation; reporting research results; research ethics; preparation

of research report
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Course Learning Outcomes
Students are able to:
1. utilize information technology to analyze and interpret business data;
2. apply concepts, principles, theories, and various processes to solve business

problems through research; and

3. write a research proposal for a business report.
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(English for Graduate Studies)
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Integrated English language skills for academic purposes at the graduate level; analysis
of sentence structures in academic texts; intensive practice in academic reading; and academic

presentation skills
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Course Learning Outcomes

Students are able to:

1. use strategies to develop their English reading skills necessary for understanding
academic texts;

2. write academic texts using different types of sentences;

3. analyze and edit errors that may occur in sentence writing using modern
technology;

4. deliver an academic presentation and respond to questions afterward; and

5. demonstrates honesty and integrity in working.
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(Digital Technology and Artificial Intelligence for Disruptive Business)
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Importance of digital technology in driving business transformation and adaptation;
components and principles of digital systems; development of digital systems for management;
software technology and digital data management for businesses; data communication and
networking in the digital era; ethics and conduct in the use of digital technology; impacts of digital
technology on individuals, society, and businesses; roles of Artificial Intelligence (Al) in business
disruption; data analysis and strategic decision-making using Al; and creating competitive

advantage in rapidly changing business environments

HaAWSN13TEUSvaeT83U
ARG
1. neiuazUszgnaltineluladidvauas Al iloassenamdniusazatuayumsdaduls
anagns
2. 14 Al Tumsusudsanseguiunsindulawazuidymniegsia
3. Ussliunansenuveamalulagidviawag Al siedinuuazgsiaegeilasesssy
a. uanainwemaidudihuazinalumsvhnuduinifiovssg Tnguszasdnisgsia
Course Learning Outcomes
Students are able to:
1. analyze and apply digital technology and Al to drive disruption and support strategic
decisions;
2. utilize Al to enhance decision-making and solve business problems;
3. evaluate the ethical impact of digital technology and Al on society and business; and

4. demonstrate leadership and teamwork skills to achieve business goals.
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(Accounting and Finance for Management and Financial Technology)
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Use of accounting information for decision making; product costing; reporting and
evaluating of performance; budgeting; responsibility accounting; financial analysis and forecasting;
concepts and applications of risk and return; working capital management; sources of funds;
capital structure; dividend policy; capital budgeting; digital financial technology; blockchain
technology; digital asset valuation and exchange; online transaction-related regulations and laws;

choosing appropriate e-payment systems
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Course Learning Outcomes

Students are able to:

1. analyze and think creatively to keep up with technological changes for the sustainable
growth of the business;

2. collaborate effectively on assigned tasks with classmates, both as a leader and as a
team member;

3. plan and make business decisions using accounting data and financial principles,
based on digital technology, to solve business problems; and

4. demonstrate honesty and integrity in submitting assignments and during examinations.
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(Module: Innopreneurship and Business Transformation)
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Innovation driven entrepreneurs; necessary skills for innovation driven entrepreneurs;
entrepreneurial opportunities identification; design thinking for innovation driven business;
developing plans for new ventures; agile project management; operation management; business
transformation in digital era; new business value creation; analysis of consumer behaviour and
entrepreneurial marketing in digital economy; organization behavior in digital era; human resource

management in digital age; roles and responsibilities of venture capitalists in creating new

ventures; innovation and intellectual properties management for business
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Course Learning Outcomes

Students are able to:

1. explain the principles and tools used in innovative business practices and business
transformation;

2. design an innovative business by applying tools related to business innovation;

3. analyze and assess the feasibility of innovative business projects and present them
effectively; and

4. demonstrate an entrepreneurial mindset and work as a team to develop innovative

business solutions.
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(Module: Strategic Management in Digital Economy and Environmental, Social and Governance)
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Strategic management procedures; business goal formulation; business context
evaluation in digital economy; formulation of organizational strategies; business strategies;
functional strategies and international strategies; corporate communications; application of
strategies; strategic control and strategic evaluation; business ethics; roles, functions and
responsibilities of business towards society; environmental impact business; business response to
social need and stakeholder management
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Course Learning Outcomes
Students are able to:
1. explain the strategic management process, including the concept of corporate social
responsibility;
2. apply management techniques and tools to systematically assess the operational
environment, formulate strategies, and control and evaluate those strategies;
3. think critically and analyze the root causes of problems, while systematically
proposing strategic solutions; and
4. collaborate with others based on principles of integrity, demonstrating responsibility

toward duties and society.
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(Startup Business Management)
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Definitions of Startup Business; traditional startups and startups in current era; analysis
of business opportunities; selecting appropriate technology; designing startups; activities required
for startup; related laws and regulations; funding or sponsorships; new product development
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Course Learning Outcomes
Students are able to:
1. design a startup or a viable business of interest using various models including the
Business Model Canvas (BMC), Blitzscaling, and Business Model Navigator;
2. explain and analyze business opportunities for startups in different formats; and
3. explain and analyze fundamental activities related to technology, legal regulations, and
fundraising or sponsorship.
4. collaborate with others based on principles of integrity, demonstrating responsibility

toward duties and society.
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(Current Issues in Marketing)
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Current and future interesting issues or topics in marketing, analysis, and synthesis of
emerging issues.
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Course Learning Outcomes

Students are able to:

1. analyze and systematically evaluate current issues impacting marketing;

2. synthesize information and trends in current marketing to propose effective solutions

and develop marketing strategies; and

3. apply learning and teamwork skills to address marketing challenges through case

studies.



945-524 MIRALIBIANITHAZNTUSMINISEBULUAY 3((3)-0-6)
(Organizational Development and Change Management)
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Theory and concept in organization development and change management; corporate
entrepreneurship; process of organizational development in individual, group and organizational
level; organization diagnostic process; change management process and process’s resistance to
change; tools in organizational development and change; evaluation of change management
program
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Course Learning Outcomes

Students are able to:

1. explain the principles, procedures, and tools used in organization development and
change management in various forms;

2. plan, set strategies and make decisions for organization development and change
management through the application of technology;

3. demonstrate leadership and teamwork skills to achieve business goals; and

4. exhibit integrity and ethical conduct in organization development and change

management.
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(Financial Cost Analysis of Business Unit)
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Overview of business analysis using financial data and the cost of capital; defining

corrective activities; choosing business units; analysis of external and internal factors of business;

combination of audits in the form of the root-cause analysis; the prioritization of the root causes

of the problems and identification of relevant solutions
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Course Learning Outcomes
Students are able to:
1. analysis financial cost of business unit to determine strategies and make business
decisions;
2. analysis external and internal factors of business and synthesize information to

propose effective solutions; and

3. demonstrate leadership and teamwork skills to achieve business goals.
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(Smart Investment Analysis)
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Principles of investment analysis and investment policy; investment process;
characteristics and types of securities; returns, risks and investment concepts of portfolio;
securities market and related financial institutions; investment policy formulation, impact of
investment policy on investment, financial markets and business movements; factors affecting

capital assets pricing; creating investment plans; valuation

HaaWSN13TEUSvaeTIU
ARG
1. OBUNYANWULVRIVANNINE NANDULNU mﬁmﬁlmuazLmemﬁﬂéjﬂumiamﬂu
nauvannINgle
2. Jswin1samu uleviensamuiasnsvuiunisamuld
3. afauaun1samu AMvueuleuienisasyulasyssuyarmvanningla
4. uansvenianrudedndgainlunsUftAnay
5. heusmiugBulugugiiiuagmld
Course Learning Outcomes
Students are able to:
1. explain the characteristics of securities, returns, risks, and investment concepts
related to securities;
2. analyze investments, investment policies, and the investment process;
3. develop investment plans, set investment policies, and evaluate the value of
securities;
4. demonstrate honesty and integrity in your work; and

5. collaborate with others effectively, both as a leader and as a team member.
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(Current Issues in Finance)
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Financial issues with a focus placed on monitoring, analyzing and criticizing the current
phenomena, concepts and relevant practices emerging in both domestic and
internationalfinancial markets; applications of financial theories to enabling the understanding of

future financial developments
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Course Learning Outcomes

Students are able to:

1. systematically analyze and evaluate current issues impacting financial management;

2. synthesize financial data and trends to propose solutions and develop effective

financial strategies; and
3. demonstrate teamwork behavior by utilizing leadership and followership skills to

achieve work objectives.
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(Advanced Feasibility Study)
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Capital budgeting analysis under various situations; cash flow estimation; cost of capital
calculation; project evaluation in inflationary situations; risk analysis in capital budgeting;
sensitivity analysis; Monte Carlo Simulation; real options; analysis of the impact of fundraising on
project evaluation; capital allocation; capital budgeting using other financial concepts; capital
budgeting analysis for projects with multiple purposes
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Course Learning Outcomes
Students are able to:
1. analyze and advanced evaluate project feasibility; and

2. apply learning and teamwork skills to address business challenges through case-based

and scenario-based learning.
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(Business Intelligence and Data Analytics for Managers)
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Fundamental techniques used in business intelligence systems for decision-making in
management and marketing; Analysis of business data to support decision-making; Application of
data to create marketing opportunities relevant to the organization; Utilization of data analysis
systems in the digital era from various sources, such as social media and websites;
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Course Learning Outcomes

Students are able to:

1. plan and make strategic decisions using data from business intelligence systems to
create marketing opportunities relevant to the organization;

2. apply digital technology and artificial intelligence to analyze and present business
data to support decision-making;

3. demonstrate leadership and teamwork skills in collaborating on projects related to
business data analysis; and

4. exhibit integrity and ethical conduct in applying data and technology for business

decision-making.

14



945-541 Uszshutagiusunsiamsmalulagfildvaniegsia 3((3)-0-6)
(Current Issues in Management of Business Digital Technology)
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Emerging and current topics in business digital technology; application of digital

technology and communication systems in work processes to benefit businesses.
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Course Learning Outcomes
Students are able to:
1. apply modern information technology to enhance efficiency and value in business
operations;
2. develop and execute strategic IT decisions for effective information system
management in organizations;
3. demonstrate teamwork skills by effectively leading and following to achieve work
objectives; and

4. evaluate the ethical implications of using information technology in business.

15



PUINIBIINYITNUS azaIsunus

945-581 @15UWUS 6(0-18-0)

(Minor Thesis)
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Research on topics of interest in business administration with integration of knowledge
using research methodologies; under the supervision and guidance of an academic advisor;

research ethics; writing a research report in an appropriate format; presentation of study findings
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Course Learning Outcomes
Students are able to:
1. apply management concepts to develop research;
2. design and conduct research appropriately, in alignment with research questions;
3. use information technology to collect, analyze, and present data;
4. present and write research reports accurately according to academic standards
and formats;

5. demonstrate ethical behavior and integrity in conducting research and reporting

research findings.
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(Thesis)
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Application of concepts, theories, and principles of business administration to case studies
for problem-solving based on real-world situations, using research methodologies and under the
supervision and guidance of an academic advisor; writing a research report in the form of a thesis;
presentation of research findings; research ethics
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Course Learning Outcomes

Students are able to:

1. synthesize theories, concepts, and management information systematically to

develop research;

2. design and conduct research using appropriate methodologies aligned with research

questions;

3. use information technology to collect, analyze, and present data;

4. critically analyze and interpret research findings, linking them to relevant theories;

5. present research findings accurately according to academic standards and formats; and

6. demonstrate ethical behavior and integrity in conducting research and reporting

research findings.
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Application of concepts, theories, and principles of business administration to in-depth
studies for solving business problems based on real-world scenarios under the supervision and
guidance of an academic advisor; systematic exploration of specific data to generate knowledge;
research methodologies; writing a research report in the form of a thesis; presentation of research

findings; esearch ethics
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Course Learning Outcomes
Students are able to:
1. systematically synthesize theories, concepts, and business administration data to
develop research;
2. design and conduct research using appropriate research methodologies that align with
research questions;
3. utilize information technology for data collection, analysis, and presentation;
4. critically analyze and interpret research findings and connect them to relevant theories;
5. present and disseminate research findings accurately in accordance with academic

standards; and

6. Demonstrate ethics and integrity in conducting and reporting research.
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